think
le

suceeed

You work hard but don’t get recognised for it. Frustrating, isn’t it2

Luckily, you can do something about it. By using four simple marketing techniques,
you can stand out at work.

1. Tell your boss what you've achieved
Email a progress report to your boss once a month. Use a simple format like the
chart below. This makes it easy for your boss to read.

2009 meeting schedule
Marketing booklet draft

Customer service survey planning

Pilot customer service survey
Mail-out preparation

Research for administration review

Overdue accounts. Suggest introducing penalty for

late payment

Approval of staffing rosters

Development of customer service project

2. Speak in public
Run a training session or chair a meeting. This is a great way to raise your profile
at work. Always use positive language and make your department look good.

. Volunteer for tough jobs

If you're first to put your hand up for unpopular tasks you’ll stand out as someone
with a great aftitude.

. Create a visual signature
‘This is the personal equivalent of a business logo. Choose a colour or style of
clothing that you wear consistently. Read more

Read more about it

Peters, T. Brand You

To thrive at work you need to stand out. That's Tom Peter’s key message. He
says success depends on upgrading your skills, networking and making yourself
memorable. He then explores fifty ways do this. A great book if you're serious

about getting ahead at work.

Book Eleanor to run a course for your team
Call 0433 126 841 for quotes and bookings
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Success Snapshot

Megan Hills interviews

Susan Griffiths,

Director of Nouveau Design

‘Personal brand’ means professional savvy

“Spiky carrot red hair, glamorous hats and very high heels,” is how branding specialist
Susan Griffiths describes Wendi, a milliner who knows all about building a successful
personal brand. “By wearing clothes that suit her body and her personality, Wendy looks
as she is: feminine and exuberant. And that personal brand has really paid off for her
business.”

But Wendi works for herself. How does personal branding translate into large
organisations? “Managers need to encourage staff to develop personal branding,” Susan
explains. “If you feel comfortable with how you look, you will be comfortable with how

you think. You will also appear more approachable to others and be open to new ideas.”

Susan’s top three personal branding tips:

1. Choose the right fit for your workplace
Dress in a way that reflects both who you are and where you work. You can still
wear a tie or a formal shirt, but consider wearing colours and styles that suit your
personality - a bright tie, for example, or a striking scarf.

. Choose what suits you
Don't be a fashion slave. Wear what suits your body type, age and personality.
And make sure your clothes are fitted correctly on your body. If you take care
about how you look as a professional, others will regard you as one.

. Don’t be afraid to use colours
The standard white shirt can actually drain colour from many complexions. A little
bit of red, for example, (if it suits you) can show that you have energy and are ready
for the job.

“Personal branding isn't just the way you look,” Susan says. “If's also behaving in a way
that is true to who you are. Use speech and body language, as well as clothing, to build

rapport with others. Having an authentic personal connection can make all the difference.”
What Susan Griffiths says about TLS

“With her warm smile and easygoing personality, Eleanor has great rapport
with others. And she’s no fashion slave. Always well groomed, Eleanor’s

wardrobe of different colours — exotic reds, purples and greens - suggests that
she can help different kinds of people. And she does.”

Book a course on professional image for your team Call 0433 126 841
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Stand out at work
With NLP

You can get the recognition you deserve. Use NLP anchors to
doit.

An anchor is an association. It connects a stimulus to an automatic response.
For example, if someone holds out their right hand, you will shake their hand
without thinking about it. That's an anchored response. Here are some other
common anchors:

The traffic lights turn green You start driving
Your friend always wears the same You think of your friend when you smell that
perfume perfume

The school bell rings Everyone goes back to class

You can actively create anchors in order to make yourself memorable. Here are
some ways to anchor positive responses from people at work:

Create a tagline

For example, if someone asks how you are, always reply “fabulous thanks!” In @
team | trained recently, one staff member had a great reputation because he did
this.

Give something away

Follow the example of the checkout operator who started putting ‘thought of the
day’ slips into shopping bags. Customers would queue to be served by her, even
when other operators were free.

Wear a distinctive perfume
Smells are anchored at a deep level. People will associate the scent with you.

Use colours to create a visual theme

For example, | have a client, Marie, who always wears red and black. I heard
members of her team admiring a new painting, saying “that’s a real Marie
painting, isn't it?” The painting featured red and black. Marie had created an
association between herself and those colours.

Learn More About It

To teach your team about personal branding, book

a session of High Impact Business Communication. Find

out how hypnotic language, rapport-building strategies and
information coding techniques can be used to improve your

brand.

Book NLP training for your team.
Call 0433 126 841
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